647510 BHSghMN352D-5C
B.Sc. (HS) Semester - 5 (Remedial) (NEP-2020) Examination
March/April-2026
GHS: (FRM) Consumer in the Market (Minor-5)
Time: 2:00 Hours Marks: 50
Instructions:
1. All questions are compulsory.
2. Figures to the right indicate marks.
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Que.l  Give detailed information about the Educational institutions of consumer. (10)
Que.l  Explain the types of market ox
Que.2  Explain the responsibilities of consumer (10)
Que.2  Explain the consumer guidance Society—Bomba;)R
Que.3  Write about advantages and disadvantages of advertising. (10)
Que.3  Write about functions of the market. ox
Que.4 Explain outdoor publicity and Audio-Visual instruments (10)
Que.4  Explain the press medium and direct publicity oK
Que.5 Write short notes. (Any two) (10)

(1) Adulteration.
(2) Rights of Consumer.
3) LS. L.
(4) Importance of advertisement
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